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Women representation
at employee level All
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Permanent female employees data
Percentage reported in 2020-21: 49%
Percentage reported in 2021-22: 51%

Percentage reported in 2022-23: 51%

Non Permanent female employees data

Percentage reported in 2020-21: 1%
Percentage reported in 2021-22: 7%

Percentage reported in 2022-23: 38%
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Note: There is a drop in permanent women employees in the textiles sector in 2022-23 because till 2021, number of women workers and employees were reported together. From 2022, women workers and employees were separately

reported.
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Women representation
at worker level All
FY's: 11%

Permanent female workers data
Percentage reported in 2020-21: 1%
Percentage reported in 2021-22: 5%

Percentage reported in 2022-23: 35%

Non Permanent female workers data
Percentage reported in 2020-21: 1%
Percentage reported in 2021-22: 5%

Percentage reported in 2022-23: 35%
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Note: Substantial fluctuations across years may be observed in certain sectors' gender data due to limited reporting by organizations until 2021-22, with an increase in reporting from 2022-23 onwards due to adoption of BRSR framework.
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Note: Reporting of employee access to benefits increased in FY 2022-23 due to many companies adopting BRSR framework for reporting

Maternity Benefits Reporting By Industry
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